
s o c i a l  m e d i a  
M a n a g e m e n t
f o r  s h o r t -
t e r m  r e n t a l s
SERVICES & PRICING GUIDE 

M I N T  S T R  H O S T I N G



F O L L O W  M E  O N  S O C I A L  M E D I A  A N D
N E V E R  M I S S  A  T I P ,  A  S T R A T E G Y ,  A N D

A  F R E E B I E !

My name is Lace Hernandez, and I'm so happy you decided to take a first

step towards a thriving social media for your vacation rental property.

I love experiencing each place I visit as a local, and that's how I became

obsessed with the vacation rental industry. I happen to also be very

interested in social media for businesses. So I found an opportunity to

help you, host, reach your prospective guests through marketing on social

media. 

Host, this is an excellent opportunity to start developing a brand, defining

your niche, and start marketing to the right audience. Let's work together

to create a strategy that will help you convert followers into paying

guests.

Hello there! 

Entrepreneur | Vacation Rental Educator 

http://www.facebook.com/mintstrhosting
http://www.pinterest.com/mintstr
http://www.instagram.com/mintstrhosting


M I N T  S T R  H O S T I N G

I n i t i a l  60-m in  S t ra tegy  Ca l l
P ro f i l e  Opt im i za t ion
Week l y  con ten t ,  cap t ion  &  hash tags  se t s
Month l y  met r i c s  repo r t
Mon th l y  30-m in  check- i n  ca l l
Tex t  suppo r t
Se lec t  f rom the  fo l l ow ing  packages ,  based
on  you r  bus i nes s  goa l s :

Du r i ng  t h i s  6 -month  p lan ,  I  w i l l  c rea te  and
sha re  con ten t  to  i nc rease  you r  reach .  What ' s
i nc l uded?

S o c i a l  M e d i a  s o l u t i o n s

S O C I A L  M E D I A  M A N A G E M E N T :
C O N T E N T  C R E A T I O N  &  E N G A G E M E N T

I  f ocus  on  p rov id i ng  soc ia l  med ia  so l u t i ons  fo r  sho r t - te rm  ren ta l s .
F rom con ten t  c rea t ion  to  f u l l  accoun t  management ,  my  goa l  i s  to  make
you r  p ro f i l e  d i scove rab le ,  and  you r  ren ta l  p ro f i tab le .

A V E R A G E  
G R O W T H

B R A N D
M A I N T E N A N C E

A G R E S S I V E
G R O W T H

Fo r  new accoun t s  t ha t
expec t  rap id  g rowth ,  and
In s tag ram i s  t he  ma in
cus tomer  acqu i s i t i on
p la t fo rm .

Fo r  recen t  o r  l ow  ac t i v i t y
accoun t s  t ha t  expec t
ave rage  g rowth ,  and
In s tag ram i s  pa r t  o f  t he i r
cus tomer  acqu i s i t i on
s t ra tegy .

Fo r  ac t i ve  accoun t s  t ha t
want  soc ia l  p roo f  and
b rand  awarenes s  on
I n s tag ram.

3  pos t s  pe r  week
1  r ee l  pe r  week
3  s to r y  se t s  pe r  week
2  days ,  1 5 -m in  ou tbound
engagement

5  pos t s  pe r  week
2  ree l s  pe r  week
3  s to r y  se t s  pe r  week
3  days ,  1 5 -m in  ou tbound
engagement

7  pos t s  pe r  week
3  ree l s  pe r  week
5  s to r y  se t s  pe r  week
5  days ,  1 5 -m in  ou tbound
engagement
Month l y  Ou t reach
(b logge r s ,  i n f l uence r s )  

G O A L P U R P O S E C A D E N C E  I N V E S T M E N T

$ 6 9 7 / m o

$ 8 9 7 / m o

$ 1 2 9 7 / m o



t h a n k  y o u !

I  h o p e  t o  h e a r  b a c k  f r o m
y o u  s o o n !

H a p p y  h o s t i n g ,

L a c e  H e r n a n d e z


